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Welcome to the first issue of Clearer personally to every communication
Thinking, CSR Sol ut (theirritated ones in particular).

Every few months, w
you up-to-date with the latest news

from the firm and providing updates

on what we feel are some of the most .
current, useful and relevant resources being
for those companies and other responsible
organisations that are keen to use the
Corporate Social Responsibility (CSR)
agenda to develop their businesses.
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irritatesyou dwe 61 1 be sure
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Charles HamshawThomas

Who we are

Charles Hamshaw-Thomas

Principal of CSR Solutions,
Charles qualified as a law-
yer with Slaughter and
May, practiced in Tokyo
and London with Clifford
Chance and then spent
over 17 years in industry
with Hanson plc, Beazer
Homes Plc and Imperial
Tobacco Group PLC across
several functional areas -
legal, company secretarial,
business development and
corporate affairs.

Charles has a breadth of
commercial experience,
gained at a senior execu-
tive level and across a
range of industry sectors in
different countries. He has
witnessed first -hand the
emergence of CSR as a key
priority for business and
believes it has to become

embedded within the en-
tirety of a business - rather
than be treated as a sepa-
rate operational adjunct &
if its true strategic value is
to be realised.

Andrew Eyles

Co-founding shareholder of
CSR Solutions, Andrew is
CEO of Blue Marlin Brand

Designo
www.bluemarlinbd.com -
one of the wor

independent brand innova-
tion and development con-
sultancies. With over 20
years of building brands for
a range of businesses- mul-
tinational corporations and
owner managed businesses
- Blue Marlin delivers crea-
tive and commercially ef-
fective strategic solutions
from its expanding global
network of studios.

Andrew Eyles

Environmental Litter

Environmental litter i on
streets, pavements, parks
and public spacesii affects
local communities across
the world. In the UK clean
streets have recently been
identified as a top three
factor making somewhere a
nice place to live.

We at CSR Solutions are
working with a growing
number of parties who want
to see a reduction in street
litter A whether for the needs
of their business, for the
benefit of the local commu-
nity in which they operate or
for the benefit of the wider
community.

Cigarette litter fiis one of the
most prevalent forms of street
litter and experience from
around the world in recent
years shows that more ciga-
rette litter outside is a conse-
guence of indoor smoking re-
strictions. There have been
some notable developments in
2007.
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Clearer Thinking

The need for businesses to
identify environmentally
and socially responsible
solutions for the marketing
and promotion of consumer
goods and services, product
packaging and brand envi-
ronments has never been
greater. Blue Marlin en-
courages and helps its cli-
ents to address these chal-
lenges in the development
of their brand plans.

Over the last 12 months,
Blue Marlin has launched a
new coconut beverage
brand whose profits sup-
port the poor in Brazil,
developed and engineered
a new water brand with
possibly the lightest weight
PET* bottle in the world
and started a project to
improve sanitation in
Africa.
*(polyethalenetetrachloride)

eve an i

combining education, sanctions and a
disposal infrastructure - that encour-
ages more consumers to dispose of
their litter responsibly is vital.

ol tods

an approach

in some 500 cigarette litter campaigns
carried out in the UK and around the

world by councils, retailers, businesses
and environmental groups, in which

driving behavioural change has led to

litter levels falling by upto 87% -i t & s
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Defra Response

In May, CSR Solutions submitted a

detailed response to a consultation
document from the (0s
for Environment Food & Rural Affairs

(Defra) on their proposals to extend

Street Litter Control Notices (SLNCs)

to make pubs, bars, cafes, restau-

rants and other venues in England

responsible for the cigarette litter

outside their premises.

OWe believe that De
would simply lead smokers justifia-

bly to assume that their litter is for
someone el se to cl
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